
Challenging Communication of Controversial 
Research Issues 

 



Increasing tendency of the media to scandal   

Social Networks build filter bubbles 

The Internet catalyzes rage and hate  

Images are very convincing: it`s true what I see 

Online Campaigning makes protest easy 

Difficulty in the digital world to proof facts 

Challenges for Communication 
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Scandals increase number of clicks 

27.08.2014 

11.09.2014 
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Search Volume in Google Trends 



Fake News 
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Vet students castrate homeless cats 



Online Campaigning 
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Prof. Dr. Marcel Kuypers is a microbiologist and works on bacteria.  



In controversial issues 

Communication before a Crisis 
is essential 
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Information campaign „Tierversuche verstehen“ 
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White Paper of the Max Planck Society 

M A X - P L A N C K - G E S E L L S C H A F T  |  Dr. Christina Beck, Abteilung Kommunikation |  SEITE 8 



Communication about Animal Research 
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Information 
(Website, Flyer, Poster) 

Guidelines 
(Support from the 

central Communication) 

Trainings 
(eLearning, Workshops, 

Media Trainings) 
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