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1. How does CERN use social media? 
 
2. What content do we share and how? 
 
3. How do we measure the impact? 
 
4. Which lessons have we learned? 

Using Social Media To Make Science 
Publicly Appealing 
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CERN on social media 

2012 - 2016 



http://communications.web.cern.ch/social-media 

CERN social media strategy 
1. Begin a journey 

2. Foster  
engagement 

3. Retain positive 
sentiment 



What content? 
Physics: CERN’s reason to be 

The latest 

advancements in 

particle physics 

 

Regular weekly posts: 

• #ThrowbackThursday  

• Guess What It Is 



Behind the scenes of 

physics, there are the 

scientists. 

 

 

What content? 
Tell human stories 



What content? 
Fun science 



Being part of the scientific community 

Involve 
 
 
 
 Work with our 

Member States 
through the 
European Particle 
Physics 
Communication 
Network (EPPCN)  



Highlighting our stories 

Instagram grids 

Instagram stories 

360 photos & videos 

Portraits & quotes 

Facebook lives 



What about the impact? 
• Social Media Statistics 

• Mentions 
• Engagement (likes, shares, comments) 
• People: demographics, influencers 
• Sentiment 
• Top posts, top sources 

 
• Google Analytics 

• Visits 
• Bounce rate / exit rate 
• Source / medium 
• Average time spent on a webpage 



#InTheory versus CERN mentions 
February – May 2016 

Image credit: Engagor 

#InTheory: mentions matter 



#InPractice: impact 

Instagram, a powerful tool 
• 78% of the mentions 
• New followers: 232/day versus 272/day 
• Insta Stories: 9 - 12K views  
• Photogrid & bio link brought more traffic 

to the website from Instagram 
 
Web 
• 18,377 visits (from 14 Nov to 12 Jan) 
• More time spent on the website (avg 

time: 5:02 mins vs 2:47 mins) 
• 60% exit rate -> improve journey in 

future 
 



#WhatsUpLHC - Experience 

• Talk to the influencers, they can make the 
difference 

• Give a voice to the scientists with live events 

• The power of 360 



• Evaluate your channels, audiences and your resources and 
put your effort where it makes the most sense 

• Use social media to engage and drive traffic to your 
website 

• Regular content retains interest alongside news 
• People relate to human stories 
• Humour works! 
• Collaborate with other labs and influencers 
• Use different and new techniques 
• Monitor the impact and adapt accordingly 

 

Which lessons have we learned? 
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