
Scientists at  
IRB Barcelona dance  
for cancer, Alzheimer’s 
and diabetes research 
 
PARI, May 2017 



THE CONTEXT 

New kid on the scene Who do I work for? 

Fundraise? For research? 



THE SEARCH FOR A NEW PROJECT THAT WOULD… 

• support and promote public awareness about 
important research on diseases being carried out at 
IRB Barcelona 

• advance our recruitment efforts of talented 
scientists and students from around the world 

• open up new and alternative funding channels for 
our research 



https://www.youtube.com/watch?v=hNOqgHTtvH8


• Launched on YouTube on 13 October, 2014 
 

• 16 months in the making 
 

• 120 researchers and staff participated 

SOME FACTS ABOUT THE CAMPAIGN 



MORE FACTS ABOUT THE CAMPAIGN 

• Involved support of 11 corporate sponsors 
 

• Made at zero cost to IRB Barcelona 
 

• Social media and press strategy in place to maximize 
chances of video going viral 



• +1,250,000 YouTube views in +200 (YouTube) countries 
 

• +27,000 YouTube likes 
 

• IRB Barcelona Facebook reach increased by 15,000%, 
website hits increased by 9,000% 

KEY RESULTS 



• +100 media hits in press, tv, radio and online. Estimated 
audience: 14 million in Spain alone. Appeared on the 
homepage of Science magazine. 
 

• Tweeted by FC Barça players, Pau Gasol, Capital Cities. 
Reposted on viral websites 

 

KEY RESULTS 



• +3,000 donors; funding for projects in diabetes and 
cancer, and to launch PhD student career 
 

• Prompted individual charity initiatives in support of IRB 
Barcelona research: donations from school kids, athletic 
challenges 
 

• Philanthropy officer hired! 

KEY RESULTS 



• Unexpected 

FACTORS FOR SUCCESS 

• Professional production quality 

• We did the homework 

• Strong, clear, relevant messages 

• Genuine and authentic. Passion 
and commitment. 

• A true community effort 



• Recognized with AEFr’s 2015 Best 
Fundraising Campaign and the Jury’s 
Grand Prize 
 

• 2015 Prisma Prize for Science 
Communication 

KEY RESULTS 



KEY RESULTS 

And, the beginning of a change in culture… 
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