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Discovery Centre: 

 160 000 visitors per year  

 22 000 school children 

 Exhibitions, Workshops, Events 
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Why do we do this? 
 

• Women underrepresented in STEM 

• Little difference in achievement but large  

difference in career choices 

• Gender specific expectations and feedback  

 from infancy impact on confidence, risk-taking &  

 response to challenges 
 

 

Science and engineering  
occupations (US)  
2015 

Source:  
https://www.nsf.gov/statistics/2017/nsf17310/ 
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Why do we do this? 
 

• Women underrepresented in STEM 

• Little difference in achievement but large  

difference in career choices 

• Gender specific expectations and feedback  

 from infancy impact on confidence, risk-taking &  

 response to challenges 
 

Why should we care?  
 

• Unfair 

• Waste of talent 

• Diversity as a benefit  

Companies with female board members outperform those without: 
https://www.credit-suisse.com/uk/en/articles/articles/news-and-expertise/2015/06/en/diveristy-
on-board.html 

Papers with diverse authors have more citations: 
http://www.nature.com/news/collaboration-strength-in-diversity-1.15912  
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What can we do? 

Provide role models 
 

 Drawing on our own personal experiences –  

          something we would have liked to attend ourselves.  
 

An event that is enjoyable, informative, inspiring and empowering 
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Key features of each event:  
• opening talk from a female scientist or engineer  

• activities for attendees related to the evening’s theme 

Content? 
• current astronomical events (Mercury transit, summer solstice…) 

• connect to current research & involve female researchers 

Past themes: solar physics, hunting for exoplanets, engineering the Square Kilometre Array (SKA) 

Past Activities: telescopes, planetarium, science busking, soldering, tea light telescope arrays,… 
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Masters 
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Who do we reach? 
 

Motivation for coming 

Diversity 

45-54: 31% 

25-34: 19% 

55-64: 31% 

16-24: 6% 

35-44:  
13% 

Age range Education 

GCSE:  
54% 

Bachelor:  
15% 

PhD: 8% 

Masters 
8% 

None: 15% 
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Feedback? 
• Testimonials speak of ‘inspiration’, a ‘sense of belonging’, finding ‘people like me’ 

• “I am more interested in science now”: 90% agree or strongly agree  

• “I would like to study it”: 64% agree or strongly agree  

• “fantastic night out - even for the dads!” 
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Thank you very much! 


